IRVING | TOYOTA MUSIC FACTORY

Venue opening with 77 Top, followed by food and drink

Lawrence Jenkins/Special Contributor
Though construction was still under way last week on parts of the new Toyota Music Factory, the venue’s
concert hall is scheduled to make its opening bow Saturday with the bearded rockers of ZZ Top.

Ready to rock

By KAREN ROBINSON- Toyota Music Factory takes shape

JACOBS
Staff Writer Beginning later this month and continuing through the spring, the Music Factory in Irving will open
krobinson@dallasnews.com new food, drink and music spots each month. The roster includes some familiar names along with

three new concepts from the folks behind Sambuca. Here are the locations annnounced to date:
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Irving gets long-awaited entertainment venue

Continued from Page 1D

signed a title sponsorship deal
with Toyota.

Operated by Live Nation, the
country’s largest concert pro-
moter, that 115,300-square-foot
concert hall is the only venue
ready for paying customers at the
development, which is still under
construction.

At completion, the anchor
venue will be flanked by more
than two dozen places to eat,
drink and be merry, including
a new Alamo Drafthouse and a
bowling alley.

‘Pent-up demand’

Lazes, who said details on
the Toyota deal will come lat-
er, added that he was not con-
cerned that similar-sounding
centers are on the way in the
burbs, including Plano and
The Colony, and as near as Ar-
lington, with Texas Live.

Without a lot of “lifestyle
center” construction in the
city — Irving’s largest shop-
ping mall dates to the 1970s —
Lazes is banking that consum-
ers who live and work in Irving
will be hungry for something
Nnew.

“There’s so much pent-up
demand in that market for a
lifestyle center,” he said.

“We don't have to reach all
the way out to Plano and Fris-
co. I absolutely do believe we
will reach to those areas and
beyond, but if we just reach
10, 15 minutes, were good,” he
said. With 29 million square
feet of office space and 11,500
hotels rooms in Irving, “you've
just got a monster weekday
population that is starved for
food and beverage and enter-
tainment.”

And Lazes plans to begin
serving, within weeks.

Starting this month and
continuing through the spring,
the Music Factory will open
new food, drink and musie
venues every month.

One of the earliest to open
will be the latest outpost of
Dallas-based Bar Louie. It will
be the seventh Bar Louie lo-
cally, in a chain with 125 loca-
tions in the U.S.

With 291 seats, two patios
and 20 Texas beers, the res-
taurant plans to be open from
11 a.m. to 2 am. seven days a
week.

“We've got a real interest-
ing opportunity with the Live
Nation venue there,” said
Stephanie Steil Hoppe, chief
marketing officer for the Chi-
cago-born chain. “There’s go-
ing to be times when there’s
real high volume. That's great
for the business.

“You have guests coming in
for those big concerts, for the
special destination trip. But
really it’s that day-to-day,” she
said. “We're focusing on how

to take care of those locals who
will be coming in every week.
We'll be doing active reach-out
to make sure that our neigh-
bors [ know] they have a great
place to come.

“The Irving area is a great
profile for us,” she said. “As far
as Dallas, it’s one of the areas
we haven't tapped into, so its a
nice addition to the Dallas Bar
Louie family.”

Joining Bar Louie on the
Music Factory menu will be
some familiar names, includ-
ing Gloria’s Latin Cuisine and
three new concepts from the
folks behind Sambuca.

Restaurant Expert Manage-
ment owns and operates the
Sambuca in Uptown and Sam-
buca 360 Plano.

Construction is expected to
start within 30 days on the
company’s newest concept,
Kitchen 101, a fast-casual res-
taurant offering grilled, made-
to-order meals for dining in, or
grab-and-go for concertgoers.
It is set to open early next year.

The Violet Room is de-
scribed as an upscale restau-
rant and bar offering seasonal
menus. The dining area will
connect to another venue, as
yet unnamed, that will include
a large stage.

The Westin Irving Conven-
tion Center Las Colinas hotel,
part of a different project, is
under construction adjacent to
the Music Factory.

Getting crowded

For some consumers, com-
bining food, drink and live en-
tertainment in a swanky new
setting may sound familiar.

Legacy West, a mixed-used
and entertainment develop-
ment in the northern reaches
of Plano, is prepping for the
October opening of Legacy
Hall, a European-style venue
that will mix food, a brew-
ery and live music. That will
add to the roster of sit-down
restaurants, including a new
Tommy Bahama’s, that are al-
ready open.

About 3 miles due west, in
The Colony, is Warren Buffett’s
sprawling Grandscape devel-
opment, which merges retail,
via Nebraska Furniture Mart,
with food, live entertainment
at Lava Cantina and a coming
movie house.

But the nearest com-
petitor to Irving Music Fac-
tory will be Texas Live. The
200,000-square-foot devel-
opment, which begins opening
next year, will include restau-
rants, retail and a 5,000-ca-
pacity outdoor event pavilion.

The project, by the Cordish
Cos. development firm, will be
anchored by the Live by Loews
Hotel, a full-service, 300-
room convention hotel with
35,000 square feet of meeting
and convention space.

Arlington already markets
the area around AT&T Stadi-
um, Globe Life Park and Six
Flags as an “entertainment
district.” The %250 million
Texas Live project is part of a
$4 billion *vision” for the dis-
trict that includes the Texas
Rangers’ new $1 billion ball-
park and preservation of Globe
Life Park.

Texas Live will include
Rangers Republic, a two-level,
30,000-square-foot “fan club-
house,” and Live Arena, a mul-
tilevel central gathering place
with more than 35,000 square
feet of space for dining and
entertainment. It will include
an LED screen for watching
sports.

The development will have
its own concert venue with Ar-
lington Backyard, a 5,000-ca-
pacity outdoor event pavilion
with a permanent roof for cli-
mate control.

Cordish declined to make
executives available for com-
ment.

Lazes said he was count-
ing on the strength of the acts
drawn in by Live Nation to
help his development stand
out.

“Without Live Nation, there
would be no Music Factory in
Irving, Texas,” said Lazes, not-
ing that Live Nation projected
booking 60 shows for the first
year and already has booked
about 45. “They are unques-
tionably, unmistakably, with-
out a doubt our anchor.

“Our deal is vastly different
[from Texas Live], and that’s
the beauty of having a talent-
driven anchor,” he said.

The future

David Palmer, executive
vice president and senior de-
velopment partner for the
Weitzman real estate firm, said
that, long term, both projects
need to think beyond the visit-
ing crowds.

“Is either one a viable loca-
tion, long term, for multifam-
ily and dense residential hous-
ing nearby?” he asked. “That’s
really ... the question.”

With 81 Texas Rangers
home games and eight Dallas
Cowboys home games, “that’s
only a quarter of the year,
Palmer said, adding that, like-
wise, the Irving Convention
Center near the Music Factory
draws big conventions only so
many days of the year.

“That’s why you need the
residential component to cre-
ate the massing, particularly
the nighttime massing that
you need for these things to
be successful,” he said, suggest-
ing that ultimately the projects
should include housing.

“The goal is not only for
tourists but ... to create the el-

ements for residents to gather.”
Twitter: @krobijake
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